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1. As of August 6, 2000, the total contract number of the Internet connection service,

i-mode, reached ( ) million.

2. The number of PHS contracts in Japan was the highest in ( ) and then

gradually decreased for two years, but once again began to increase in 2000.
3. How many friends of yours have mobile phones?

4. Have you ever used your mobile phone during lectures at your college? [ 1Yes. [_] No.
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In Hong Kong, which has the highest teenage mobile
phone ownership in Asia, teenage customers are offered addi-
tional services, including a dating service and a link to download :
pop music from the Internet onto the handset.

Many profitable mobile phone shops are near schools and
their shelves are often dominated by colorful replacement covers
for the phones. The schools have tried to ban phone use in their

grounds—mostly without success. Some students have even been
caught trying to cheat during exams by using their mobiles. ,

The plight of the schools is not helped by aggressive plight=difﬁcult situa-

mobile phone operators advertising their dating services to tion
teenage users who enter their personal details on mobile phones.
They can then be paired off by age, hobbies and taste in music,
and are alerted when a suitable mate is in the vicinity. On
Valentine’s Day alone, customers used one dating service for a
total of 20,000 minutes. .

In Japan, schools and universities have also failed to curb = ‘
pupils’ insatiable urge to “communicate” as cellular phones ring insatiable [81< = &
during lectures despite being banned. A recent government sur- D% u\]
vey showed that young people are cutting back on other
expenses, such as food, because of ever larger phone bills
as they acquire mobile phones.

Japan’s inexpensive access to the Net has encouraged a
whopping 60 per cent of Japanese teenagers to subscribe to
e-mail services via their mobile phones. This has created a new
phenomenon, where youngsters don’t bother to meet up and
socialise but simply send email or chat using their mobile
phones.

Finland is home to Europe’s most active mobile phone
users and the Finns deploy the most elaborate gimmicks to gimmick [F0O. i
attract child callers. In Helsinki Airport there is a drinks vending Ul
machine which will provide a Pepsi in response to a mobile
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Mobile Phone Survey

phone call—simply dial 0600 891 20. The bill is charged automati-

cally to your phone.
The Finnish phone company Sonera has installed similar

vending machines around the country and they include phone

triggered juke boxes and photo booths. As Finland is home to

two mobile phone giants, Nokia and Sonera, there is hardly a

need for saturation advertising.
In France, children aged between 8 and 12 account for

about 15 per cent of France’s mobile telephone users. They are |
targeted by advertising from the main operators, France

Telecom, SFR and Bouygues, although France Telecom’s prepaid

cards limit children to a maximum expenditure of Fr144 a month.
There have been no studies in France on the health risks for
teenagers, although one in five French adolescents uses a mobile

Fr =’fr‘anc '(1, T5 0%
#115M)

telephone, a figure that is expected to grow sharply over the next

decade.
French doctors are planning the first major international
study to determine the cancer risks linked to mobile telephones.

The study will assess 6,000 people and be by far the biggest of its
kind ever undertaken. It will begin later this year and is expected

to be completed by 2004.

—~ @ Word Check @

by using radio signals

drinks in cans.

N
RD1~5OFHBICHEHTBEEETO [ ] PoBATEZL I,

1. ( ): a bad or difficult state or situation

2. ( ): the system of sending messages from one computer to another

3. ( ): a telephone that you can carry around with you and that works

4. ( ): a machine in a public place into which you put money to buy

5 ( ): a young person who is no longer a child and not yet an adult.

[ e-mail / cellular phone / adolescent / vending machine / plight ]
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@ Comprehension
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1. In Hong Kong, there are some students who have been caught cheating during
exams by ( ).
2. In Japan, according to a survey, young people are paying larger
( ), cutting back on expenses such as food.
3. In Finland, when they buy a drink from a vending machine responding to
( ), the bill is charged to their phone.
4. In France, about 15 percent of ( ) are accounted for by children
who are between 8 and 12 years old.
a mobile phone / mobile telephone users / phone operators /
phone bills / using their mobile phones
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