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Reading

0Watching television has been one of the favourite leisure pastimes for British peo-
ple since black and white sets arrived in the front room just after the Second World
War. Of course, there has been much progress since that time with the 'advent of
colour pictures,' increased choice of channels and the new digital age providing far bet-
5 ter picture quality.
@Now a new type of show is hitting viewers’ screens with increasing regularity —
reality TV. This makes ordinary people the stars of the shows. It’s proved a huge hit
because those watching can relate more to those *taking part than to °celebrities. In
one such programme sixteen strangers were left on an uninhabited island. Not only did

10 they have to build shelters and find food to survive, they were monitored twentyfour
hours a day by television cameras and were watched by millions of people in Britain.
Over the course of forty days the contestants voted each other off the island one by one.
The person who was left at the end was the winner who “took away a prize of £1 mil-
lion.

15 €@ There have been many other programmes in which ordinary people have become
the stars. In one, five young people were chosen from thousands of *hopefuls to form a
pop band. Their progress to pop stardom was seen in a weekly television programmé :
watched all over Britain. The five became immediate stars with their first song going
to number one in the pop charts.

20 QFor many years the most popular television programmes in Britain have been
‘soap operas’, dramas which °portray the every day lives of fictional groups of people.
The most popular ‘soaps’ have become a part of British cuiture, even making headline
news. ) o
@Although the British people still like to watch television shows in which actors

25 'play the roles they also like to watch ordinary people becoming stars on television.
For those who appear in these types of programmes, the *rewards can be great in terms
of wealth and fame.
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People in Britain/ have been ( ) television/ for years,/ but that’s not
always ( ‘ ) for some.// Now they are taking ( )/l The new
~ appeal/ for a lot of ( )/ is what has become known/ as
“ Y./l It means watching ( ) people,/ just like them-
selves,/ taking part in ( ),/ rather than actors,/ pop stars/ or
( ) people.// Makers of those television programmes are turning the
people/ into the ( )/ and attracting some of the biggest ( Y
by doing so.// In one programme,/ 16 strangers were left/ on an ( )
island.// Over the course of 40 days,/ the ( } voted each other off
the island one by one.// The person who was left at the end/ ( ) a
prize of £1 million./ ‘

Expression Check
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A.There has been much progress since TV sets arrived in the front room in
Britain. [~U TR, ¥>&TL]
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B. Soap operas have become a part of British culture.
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