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Preface

Economics and economic policy affects almost everything we do especially how we earn
money and what we spend it on. Highly trained economists work to create a stable and
predictable economic environment in which people and organizations can exist. This is not
always easy because the world evolves and so does the business environment which makes
decision-making difficult. In this book, the authors will introduce readers to some of the
key economic issues facing Japan in the early 21st century. Issues such as Japan's aging
population, entrepreneurship and foreign workers are discussed and different points of
view are presented. It is safe to say that at least some of the topics herein do and will in
some way impact the lives of the reader in a fairly significant way. Hopefully, this will aid

the readers’ understanding of the topics and the ability to communicate on these in English.

Mark Ferris
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Career Opportunities
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1. opinion poll

2. government ministries

3. Ministry of Finance

4. Ministry of Foreign Affairs




@ University students need to think hard about their careers and
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how they can contribute to the economy after they graduate.
Opinion polls have been taken over the years to try and understand
what kinds of organizations are attractive to young university
students. Interestingly, in the 1970s, government ministries such as
Ministry of Finance and Ministry of Foreign Affairs were
considered very attractive. They gave way to large manufacturers,
especially makers of motor vehicles such as Toyota and Honda. In
the 1980s and 1990s, electronics companies were considered the
most desirable, especially Sony Corporation and Hitachi, Ltd.

A study by Nihon Keizai Shimbun, published in 2004, found that
JTB Corp., All Nippon Airways and JAL Group held 1%, 4* and 6"
places, respectively. This represented a big surge in interest in the
travel and leisure business. Notably, 78% of the respondents who
picked JTB were women. Other sectors, which proved popular,
were telecommunications, information, education and publishing.

Asked why they chose a particular company, the most frequent
response was that the job looked as though it would be interesting.
However, many others cited the large size, stability or prestigious
status of the company as factors.

In the words of former U.S. president Kennedy, "ask not what
your country can do for you—ask what you can do for your
country.”" This idea seems to apply to university students too, in that
they should assess where their own specific skills can be of
maximum value. It may be that they should pursue a certain type of
job (such as management or research) rather than a particular
company. Anyway, many decisions made in the early twenties
prove to be misguided, so students should expect to completely

change their minds as the years go by.
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. attractive  (‘a.demanding b. appealing c. exciting d. stimulating )

. surge (a. declare b. insist c.increase  d. decrease )

. sector ( a. sphere b. unit c. retailer d. business )

. prestigious  ( a. solid b. exclusive  c. traditional d. distinguished )

. assess (a. conclude b. determine c. evaluate  d. neglect)

FEDOABICERLTOBHEDET %, 8L TORVLWEDEF ZOTEMI RS,
. The auto industry attracted university graduates the most in the early 1970s. [T/F]

- A 2004 survey conducted by Nihon Keizai Shimbun showed that university students

were interested in the travel and leisure business. [TF]

. Telecommunications, information, education and publishing will show a big surge in

interest among university students in a few years. [TF]

. One of the reasons university students chose a particular company was stability of the
company. [T/F]

- According to the passage, it is desirable for university students to pursue a certain

type of job rather than a particular company. [TF]

COAEENT TREBAEDE =,

: Why (1)

?

: Well, I just heard that (2)

I interviewed for last week. It's quite depressing.

: Don't worry. There must be other opportunities. I heard the (3)




B: Yes, but I've been thinking about this job for years. It seems to be (4)
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During university, students think ahead to job opportunities. Recent surveys have
shown that many students focus on a job that they (1) ( interesting / find / think / will / they ).
But there are other factors too like (2) ( the way / of / the size / and / the company ) it is
perceived by the general public. Rather (3) ( focusing / a / than / particular / on ) company,
students might look harder at what skills they would be bringing to an employer and then
find a job, which matches those skills.
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