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PART 1

Email

Email is the short form for electronic mail. It is the process of sending text
messages over the Internet. The messages can consist of more than words — images,
video clips and other attachments can also be included. Email is a cheap and fast way of
delivering messages, and it has become a common way to communicate with friends and
relatives. A special language, often consisting of shortened words, has even developed that

is used in email messages. For example, 4ever would mean forever.



Email can certainly make communicating more efficient. Unfortunately, email is not
just used to send messages to friends. Millions of spam emails are sent daily to random
email addresses. People can waste a lot of time dealing with these unsolicited messages.
Some unsavory people are also using email in a fraudulent manner to get people’s money
or possessions. Another downfall of email is that it can pass viruses from one computer to

the next.

Most importantly, email enables people to communicate easily with their friends or
relatives on the other side of the world. It can all be done at the tap of some computer

keys.

Unit 1: Email Mania

Warm-up

1.

OHIBIENA—ILVPZPERFIV?

Indicate how you feel about the statements below. Use the following scale:

1=Strongly Agree = 2=Agree 3 =Neutral 4 =Disagree 5 = Strongly Disagree

a. I enjoy receiving emails. 123805
b. Icheck my email several times a day. 2 ®
¢. I can check my email not only on my computer but also on my

cell phone and other mobile devices. 2
d. T often check my email and participate in online chats at the

same time. 2 ®
e. I forward jokes, photos and other interesting email that I receive

to friends. 2 ®

Add up the numbers for each answer, and put the total in the box
on the right.

Divide the total by five, and put that number in the box on the right.

The final number is your average score for the five questions.

Your score will give you an idea of how much you like to use email.

Score 1 - You use email excessively. You probably sometimes email your school
friends rather than call them.

Score 2 - You use email a lot.
Score 3 - You are an average email user.
Score 4 - You use email, but only when necessary.

Score 5 - You don’t like to use email or you don’t have access to email.
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ADDICTED TO EMAIL

The first thing that many people do when they wake up is check their
email on their home computers. Some people are addicted to email. They use
it to stay in touch with their friends, to send business communications' and to
have sports scores and other information sent to them on a daily basis.

Many people get anxious if they cannot check their email. In fact, two out
of three people said they read their email every day, according to a recent
survey. Also, 61% of survey respondents? said they looked at their email
while they were on vacation, and 55% admitted they spent too much time
reading or sending email.

The volume of all email, including personal notes,> commercial messages*
and spam, continues to steadily increase. About 2.7 trillion email messages
were sent in 2007. Email volume grew 19.8% between 2000 and 2001, and
14.3% between 2004 and 2005. The number of emails that were sent rose
13.5% in 2007 from 2006.

While more and more emails overall® are being sent every year, the
growth rate® of emails will likely continue to decrease slowly over the next
decade. The decline will occur because some people will become
disenchanted with email due to an excessive amount of spam. New ways of
communicating, such as text messaging,” will also be used instead of email.

Email, though, will not disappear. It will continue to be a useful

communications tool. However, it’s not good to become addicted to email.
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Read the short passage below and answer the questions that follow.
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Unit 1: Email Mania

. Fill in the blanks with the most appropriate words based on the passage.

Ny E—Y(ICBRTE, EHRZRETEDFIL &£ D)

1
©))

3)

“)

Many people will immediately when they wake up.

Many people become

if they are unable to check their email every
day.

of respondents to a recent survey said they read

their email every day.

and other new electronic communications methods may be used

instead of

. Match the definitions on the left with the words on the right.

(ERIDFEENY v FT20DZERADSEBORL £ 50)

€]
2
3)
“
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(6)

addict ( ) a. junk email

stay in touch ( ) b. poll; a sampling of facts, figures or opinions
survey ( ) c. regularly, continuously, bit by bit

spam ( ) d. no longer believing in something, soured on
steadily ( ) e. physiologically or psychologically dependent on

something, i.e., tobacco, alcohol, cocaine, etc.

disenchanted ( ) f. remain in communication or contact

. Choose the most appropriate answer based on the passage.

Ry E—Y(ICRETE, BRBELLBDEEVTEL&LD.)

€]

@)

Which statement is incorrect?
Some people are addicted to email.

a.
b. Sport scores can be sent to email addresses.

e

Less than half of people surveyed checked their email while they were on vacation.

(=}

. More than half of people surveyed said they spent too much time reading or sending

email.

Why do some people get anxious?

a. Because they have too much email.

b. Because they cannot access their email often.
c¢. Because they use the Internet too much.

d. Because they check their email while they are on vacation.

11



(3) Why is the growth rate of the volume of email expected to decrease in the next decade?

Unit 1: Email Mania

UMMARY

There will be no new technological developments.

a.
b. People will use email instead of text messaging.

e

(=}

rather than using email.

(4) What is email?
a. Itis good to be addicted to it.
b. It is a communications tool that is very useful.
c. It must be accessed every day.

d. Itis not very popular with people.

People will continue to prefer email instead of other ways of communicating.

. People will sometimes use other forms of communications, such as text messaging,

Read the passage below. Fill in the blanks in the summary paragraph based

on what you have read.

Ny t—Y%Hd BN ZRECEDHIL &L D)

VOLUME EXPLOSION

People are writing more emails, and they are sending larger emails. The
average size of an email has grown because digital photos and video are
beginning to be attached to the message. Typical emails today are about
20KB, but experts say the size will soon grow to between SOMB and 200MB
over the next few years. The problem is that large messages may not fit into
people’s email inboxes, and may bounce back.'

So computers and inboxes are being created that can handle larger files.
There is also software, such as Winzip, that compresses? files. Once the
compressed files are received in an inbox, they are downloaded to the
computer and expanded so that they can be read.

Email began as a form of short, temporary messages. But nowadays,
family photos, animated stories and business information, such as

spreadsheets® and graphics,* are included with emails.

12
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People are now sending @ and @ _ emails. The
® of emails has grown because people are sending digital
@___ and® . Nowadays emails are so ® —________ that they
sometimes have to be @ so that they wil® ____ into people’s

inboxes.

Tara and Bill are talking about the amount of junk mail they get. Listen to their {02

conversation and fill in the chart below based on their conversation.

(TZEEVERITRES I v I A=)LDEICDWVWTCGELTWVWE T, maaz2ElTC. TDFv—h

ZBHEL &£ D)
Tara: I’'m sorry I can’t have ( ) with you, but I always check ( )
( ) ( ) ( ).
Bill: I check my email ( ) ( ) before I go to bed ( )
( ) ( ) ( ). Why don’t you do that?
Tara: I don’t have ( ) ( ) ( ). Tuse the ( )
( ) ( ) ( )-( ) ( ) send me
( ) ( ) ( ) ( ) now that I’m studying away
( ) ( ). Temail ( ) ( ) and also
( ) ( )-
Bill: I don’t even know why ( ) ( ) ( ) ( ). All'T
ever get is ( ) ( ), even though I send a lot of emails
( ) ( ) ( ).

Tara Bill

1. When does he/she check his/her
email?

2. Whom does he/she send email to?

3. Whom does he/she receive email
from?

4. How does he/she check his/her email?

13



Read the short passage and answer the questions that follow orally in class.

Ny E—YEHH. BOFBICOVWTISATOERERRLEL£3.)

Larry usually checks his email at least five times a day. He begins to feel uneasy if
he’s unable to access his email. Checking his email makes him feel connected to the
world. Larry’s girlfriend wants him to go with her to a remote island. He would like to
go there to relax with her. But he isn’t sure he should go because he thinks he will
become too nervous on vacation because there is no Internet access on the island. His

cell phone won’t work there either.

\

[

. How many times does Larry check his email?
. How does Larry feel when he can’t check his email?
. What does Larry’s girlfriend want him to do?

. Why does Larry think he will be nervous on the island?

i A W N

. What should Larry do? Explain your answer.
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