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Introduction | What Is Critical Thinking?

H Critical thinking (#tFFHIBE) Z2B1FT S !

HAHFHEEIIT LT WA T AZBFTTEBINLAFRICEDZ LIS, T
HEimE ZE L oA MICE 2 b 2 L Aicritical thinking T3 KA,
AV =%y NTHBNELZY LSS, [4F] B KoERICLE%
LT T, BEICHEB§ 52 EKRFETT,

thRalcXd U T critical thinkingDDBICBESDERZEIFD !

il 28 L\ én i (proposition). 72& 21X [RIIME DVEAB W] L) iy
AHRREN, FRICHTA2ERZROONI-ELEL L. ZOHA. BHHOH
EDEZ o —EHlN T, ZBNMHEHREIE L) OFERE W20 Lzo
HIZ, RN ERA2FHEOOTY, HAOOBEREMY T 50112, 14 % critical
thinkingZ 3 2 EHEZ2FF L x 9,

FNTIE RD/Sy & — V% Hi A CTcritical thinking® ¥z LTWEFE L k9,



. o

( 7 1

Do You Like Cats Or Dogs?
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When talking about personality, we sometimes ask if a person is more
like a cat or a dog. This is because most people are familiar with both
animals and share an understanding of the differences between them.
Cats, it is said, are strong-willed, independent, and calm. By comparison,
dogs are said to be easily-trained, dependent, and out-going. So by
answering this question, people can give an idea of their personality type
in an amusing way.

But we can take this further. People tend to like being with people
who are like themselves. It seems reasonable to say, also, that people
like animals that they think are like themselves. This does seem to be
true: in terms of personality, dog lovers are like the dogs that they love,
and cat lovers are like their cats. Don’t you think?

= J
Notes

be like ~ ~[CIITWLD ' take ~ further ~[CDWTESICEREEDD

be familiar with ~ ~[ZHULATWVD interms of ~ ~ICEALT

1. Read the passage and answer the questions.

(1) Which type of people like talking to people, dog lovers or cat lovers?

(2) Which type of people like thinking independently, dog lovers or cat
lovers?

(3) Why do people come to like certain animals?




2. Match the words with the Japanese definitions below.

(1) personality

(2) independent

(3) by comparison

(4) out-going

(5) reasonable

a. vi.Lodh b b. XHRAYIZ c. Y47
d. #3172 e. Tht%

Decide if the following are arguments “for’ or “against’ the proposition.

Proposition m

“Dogs are better pets than cats.”

Walking with a dog is good exercise and keeps you

1 | healthy. / against

REBSSEDDIIRVEET. EETLSNS,

It is easier to train dogs than cats.
2 for / against
RDBHUDIEFHALPT L,

It takes less time and energy to take care of cats.
3 for / against
BOMEEICIFZNEFEEHFBEOFEHOHDETRE,

When you walk your dog, you can meet people.
4 for / against
REHSIETVD E. AEDHEVLHH S,

Independent animals seem more attractive to me.
5 for / against
BiIUTLSEMDAHBEINICEZ 2,




Make groups and brainstorm in Japanese the pros and cons of having
pet dogs.

=
=3
=
(=]
(=9
=
(1]
=
(=]
=

Pros Cons
e.g BORICAT S & CTHEBIIL 5, e.g. W O DSHIF S 5o

Opinion Building

Decide if you are for or against the proposition. Make new groups
accordingly. In Japanese share your reasons and take notes.

[ Pros / Cons ]

Notes
e.g REBREELDIZRVER T, EETVONS,

Into English

Express your pros or cons from above in English as arguments for or
against the proposition. (Hint: Look at previous sections.)

Pros / Cons

e.g. As you walk your dog, you can exercise a lot and keep healthy.
1 | e.g. You have more free time since it takes less time and energy to take
care of cats.
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EFNTED I AARZELT, (A 2OHFPABICE>TEV] &)
I3 % A Y —F OBody#sr (HHDFRSLZOHMLE) 2H L
LELEo EDIHNTHAVTHRIEINTL 29 H MAVTHO—HI%
HAGETRLE T, (Appendixz)

Proposition
“Dogs are better pets than cats.”

Against
IO T RRVER S,

) N
Reason 1 Reason 2
FRIDIDD 5 T2 AR THEZ 5,
J J
) N
Supporting detail 1 Supporting detail 2
[ C I AV NN T BT ELS 22,
HiZ.LTWw5,
J J
( A

—J5. RITER T,
VY T b UE RZED,

Conclusion

HWEHEELEG) AT EDOATHIZIAEL LTV,




For / Against D\» 35122 % OTHA, HOORERIZH - TBodyihs % Jik
THAVTTAEL L o
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=
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=
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Proposition
“Dogs are better pets than cats.”

For / Against
) )
Reason 1 Reason 2
J J
) )
Supporting detail 1 Supporting detail 2
J J
( A
\_ J
4 )
Conclusion

1"
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Speech Writing

I T2 HGOERZIGHETEE, AE—FTOREREZEDIL &9,

Write your speech responding to the proposition:

“Dogs are better pets than cats.”

I (do not) think

First,

for two reasons.

For these reasons, [ do (not) think

Thank you.




Two-minute Speech

In new groups, make a 2-minute speech in turns. Take memos for
comments.

=1
—
-
(=]
(=5
=
(1]
=
(=]
=

Speaker’s name:

Comments:

Speaker’s name:

Comments:

Speaker’s name:

Comments:

* 50 B DA R (BRp.87~) Z TR S L,
13



Cosmetic Surgery

~
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Surgery for a Permanent Smile?

A clinic in South Korea is reportedly responsible
for a procedure which gives the patient a
permanent smile. The surgeon talked about the
“mouth corner lift” surgery in 2012 at a yearly
international convention and said that the mouth

corners lifted up very naturally after surgery. The
clinic’s video details the benefits with terrifying
before-and-after pictures.

According to the International Society of Aesthetic Plastic Surgeons,
South Korea has become the world leader per-capita in cosmetic
surgery, and 20 percent of the women have gone under the knife.
Recently, more dangerous operations to create a delicate “V-shaped” chin
and jawline have been popular, but their data also estimates 52 percent of
those patients ended up feeling facial numbness and being unable to
chew and swallow.

(The Huffington Post, August 21, 2013)

= J
Notes

mouth corner lift” surgery OAZLIF2FM | gone under the knife FiiEZ Iz

per-capita 1 AHfcD i facial numbness EEEME

1. Read the passage and answer the questions.

(1) What kind of surgery did the surgeon talk about in the international
convention?

14



(2) What country has become the world leader in cosmetic surgery?

(3) How many women in the country underwent cosmetic surgery?

(4) Do they seem to be happy after the surgery? Why or why not?

2. Watch the video and choose the best answer for each question.
(1) When did Yona have cosmetic surgery?
a. When she was 12 b. Last year
c. When she was 20

(2) Who paid for the surgery?
a. Yona did. b. Yona’s parent did. c. Judy did.

(3) How did the surgery go?
a. Yona didn’t like it.
b. A baby girl was born.

c. It went very well.

(4) What does Ken seem to think about cosmetic surgery?

a. It's OK, but it depends. b. It’s a problem. c. It's wonderful.
3. Learn these words. m
[] cosmetic-surgery beauty [ ]incredible
[ ] stunning [ ] benefit
[ ] terrifying [ ] operation

15
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Cosmetic Surgery m

Post-Test

Take the post-test and then review the reading and video sections.

‘ Score /20}

Warm up

Fill in the bubbles with the appropriate English words from below.

Cosmetic
Surgery

artificial cost long nose anti-aging

risk double eyelid appearance

............................................................................................................. .

On first thought,

are you for or against cosmetic surgery? .
v ¢ gery ( For / Against )



Decide if the following are arguments “for” or “against” the proposition.

Proposition m

“It is all right to have cosmetic surgery to become more beautiful.”

Everybody has a right to become beautiful.

1 / against

HTHEOEXRULBRBIEFN G B,

Malpractices* and lawsuits are often involved in
2 | cosmetic surgery. for / against

EFEFICIFUIFUREREI X *P0RIN G D,

Since standards of beauty differ with the individual, we
should rather respect one’s personality. )
3 for / against
EULSDEEGAICELOD>TERDDT,. CUABMZEEITXNETH
%o

Enhancement of appearance could contribute to one’s
4 | character and positive view of life. for / against

NEZR< T2 LEFMBICHOREZSR. AEICRIAEICENS,

It is thoughtless to have cosmetic surgery which may
5 | resultin aftereffects or addictions so casually. for / against

FTCFEBEPKFREDH Y RBICRITDIELFREICRITS,

Cosmetic surgery should be considered to be like
orthodontics* or weight reduction. )
6 for / against
ETEREGEIBE*PIAIY MRELAREFBRINDINETH
o

You might be shocked if you found that your partner is
a cosmetic beauty. )
7 for / against
BADN— R F—hEBEEAREMAD EYavIZZIFENEULNEG
(AN

17



Life expectancy is long and anti-aging surgeries enable
the senior to happily enjoy remaining years. )
8 for / against
FinldR<. BRYFMEIFEOALICEULWVWREZDLSLTN
%o

Cosmetic beauties look artificial because they are
g |similar to each other with uniformed features. for / against

B UCRADERF. HTHVE—ELTVWRIcHFRBERTH S,

Nobody can deny the fact that beautiful women always

10 | get advantages in any case. for / against

ATHN. ENVRBLTEDHNFZT B ENSBEREEHIRL,

Make groups and brainstorm in Japanese the pros and cons of cosmetic
surgery.

Pros Cons

e.g. AfED <, e.g WEIZLTBE v,




Arguments Forand Against

Develop more fully in Japanese your pros and cons from above as
arguments for or against the proposition.

eg HMICHGBARO Z LN TEIL, MEEZE LG I ENTE S,

1
2
3
4
5
o Agaest

1 e g FMia 272 L 2 WEICTHDIE, BADLEIDRDHLNLTZ,
2
3
4
5

19
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Opinion Building

Decide if you are for or against the proposition. Make new groups
accordingly. In Japanese share your reasons and take notes.

[ Pros / Cons ]

Into English

Express your pros or cons from above in English as arguments for or
against the proposition.

- e.g. You can enjoy your life if you have confidence in yourself.
e.g. You will probably keep it secret with some feelings of guiltiness.
2
3
4
5




Speech Content

Make a flow chart to organize the ideas in your speech.

Your opinion

4 ) 4 )
Reason 1 Reason 2
\_ J \_ _J
4 ) 4 )
Supporting details 1 Supporting details 2
\_ J \_ _J
Conclusion
I Useful Expressions m
© Opening

Thank you, Mr. chairman.
Thank you, Prof. X, for your introduction.
Hello, everyone.
Good morning, everybody.
Good afternoon, ladies and gentlemen.
I'm XX fromYY university.
O Concluding & Closing remarks
In conclusion, .../ So, to sum up, ... /To conclude, ...
Thank you for listening.

Thank you very much for your kind attention.

21
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Speech Writing
Write your 2-minute speech responding to the proposition:

“It is all right to have cosmetic surgery to become more beautiful.”

I (do not) think

for several reasons.

First,

In conclusion, (because ,) I do (not) think

Thank you.




Cosmetic Surgery

Physical Aspects

Let’s learn some tips for a powerful talk.

r

(Eye Contact)
Remember to talk to the audience, not to the ceiling!
TATYE 7 b ThbbHREHEGDEL I EIE, MTFOEEZHZIZVOED
JFARWHIETT, S0 5HETH20CFLEASTREEZTTOT,
RIFTE L, BEREARZRELODODL - A—AIGEY TS X9 LT, HRLD
—REEEY) LIFFEL 9,

(Posture)

Stand straight throughout the speech!

IDLVTHEIZFEZ O EMB L o THPHM I IR T3, MELZES
&, VI v 7 AL TEMEMEILELL ). BFRBZOEZ Sho/2), hEfEoE
2D LBnEH)IZRKE2TELLE D,

1. In groups, make a 2-minute speech in tums. Take memos for comments.

2. Give the speech for the class and assess them with the Evaluation

Form given.

(Sheet for comments and Evaluation Form —&3K)
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