£402.5]

TR ER 220 [H5F1 KZb Y. HRBESEHSOERG & LT, BUFE TA
HE 100 FEIRHR 1% BB 2 7R A Y 27 L O KEEEICAKICE D D 5 & LTwE 3,
IERRAL AT, AR - BR - UL BRBEAEH oW pHT 2/ D v 2 —3 v
b (IoT) ] fenB#IcHEA, BEHAE Xz TwicttAhbTL LY, —H. AT
v T 1T R Z L 2 2 XM 5GBEOFHEF A LHFEL T AV HDODHZTHHL
TwnEd, HE S LA 2 AR oREmERICHZTHAY 3725 7'a — L AR
LSBEBELINTVELEEEDD A

AETE, EFEFHHECA v 2 —2 v P2 OEIREAEICHEMZHD B CwnE 328, &
T 7cHEERICHiN G Ldic, e —ofbiCHIETE 5, BEROER ZHIECEE X 25#F
Gt REREN 2 B2 D XS AERMINEBE L RhoTwET, T, ED AT 4 7TTHY EF
LNTNnDE LS AFEEZERNL CETOT, FHEZODDICHELEFRFOC LATE,
BEERHZ FICANKL S LS LB EZ T T,

AEDENE

T, HB7F X boBERFERKTF 25, Warm-up. Reading., Comprehension,
Further Activity D4 227> a v bhoTwniEd, D TFc, BACEE 7> a v D
NOWCEEELRHHAL CwEToT, AEFHOBICSEICLTLZ T v,

i?\WmmupT@\KEmN&RTZFﬁk®% ELKERER D 7 > DI 255 5

R HE - #HGHOBRMERICcL T F,
Warm-up 1
EE=) - S =
B¥HF+TPR TOEIC® 7 & } @ Part 1 DB T, BHES

ARSI 7hEOHBEBEREZFHL
Ty BTH->TVE PEYIDA A= %I

FEEHOT, BREBRBALTVERRXEa~chOBUEL &

.0 BLET., Botw sy a volSmEz g
E TR A2 3 vTT,
Warm-up 2

EPRIL_ADY) A=V S eES 2

o
@ (Wemup)  WERHIE, BR. RZOE. BEPLERORESL L EEXSBAL

2 ShBNHITY, BRMEESHIC. EHERVT () BRYETIHES
RESHODAE/EALLL S

1. Yamagata city ( ) g people will cook and eat rice.
WIS > & e AT bIc 3R E K x

2. Gacha-gacha or gachapon is a machine th
capsule toys.
HFXHFr. bLLRHF ¥y
s 5,

3. Autumn ( ) the harvest season of rice.
KR BREGT 2 RHTH B,

L w A

va v T, BEHAISLHERAELZ Y 2=
VIR ORMEZELTEE LET, Cok
7y a vl SRR, Rt avnE
BERBCb A>T wETOT, BETLLET
ThL, Lo EZ5X5kLEL XS,



[ ) Warm-up 3
37 = ocmnsin, HRAEEZHEET 200 ) AV T O
o FEEHOT, BROIA BRBEROOVLFEOFL ELTEREATOED ;]é_]ﬁ:ﬁ% (F‘:ﬁ A ) b ~ %EW§E$%}% n» 7C *ﬁb‘ﬁ

REND 1 ~4poRUEL LD,

L MAKCHEEDT T Y FDOBRBEBALBIHITS bk, a@%ﬁ%ﬁ:ﬁ% (Fliﬁ B ) "C\“j—o "C“ g/ 6 fi UE%%

WABCREDT 7Y FOBRRETL PR PORNRYALELELATS b,

BHICH 5 L a7 T FORREED 2 THbinTin, %g[ybx‘jgm\ Eﬁ . Em‘ﬂ"é J; 5 1 iﬁkj‘"c

BHHRCHRERCELE LR TH b

(FE s s CRE v, MIEAHEERNA T FA
;“N'S UToXRXERS, AMICEZE LS. n& < f%)\ %nﬁ;‘ﬁmﬁ 6&‘/)%%%%%
The rice vending machine was test-marketed during the campus festival i l/ J: 5 (o} % 5 ‘j_ 5 C & ’C“\ E V) %i % g'l:iEA/

earlier in October at Tohoku University of Art and Design. It has since been set

up on its campus where it will remain until Nov. 3. The machine then will be set 71-5 D N H:ﬁ,:‘ﬁlﬂ 77-C D j—- 5 %Q@ﬁﬁ@ ZIJS‘ & < ﬁ D

up at the university’s co-op shop from Nov. 5-17. Some students are considering.

FETEEN

collecting money through crowdfunding online and plan to set up machines at

michino eki roadside rest areas in the prefecture. ‘i -j‘ o

(The Japan News)

Jiowe] crowdtunding 1755 877> 77 (45 =2 LOFA FEELRLT, FaP =y HELERALT
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Which of the following statements is NOT true about the rice vending machine?

. It was introduced experimentally at a university.
It is supposed to be placed on campus until Nov. 3.
It will be set up for about two weeks at the university's co-op store.

oo o w

It might be placed at a railway station in the prefecture.
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) G \ ° S ER
&% Students develop ‘gacha-gacha’ rice vending é & & 53 Ej_;o) }‘ E V4 7 ﬁ)%*}_\‘ é hf ') i j_
“ machine in Yamagata

. N e 5 o Sem
YAMAGATA—A type of vending machine known as gacha-gacha DT Eﬂiu*(ﬁ( < %ﬁg%;rl::l] % iR U AC EMXT ?
or gachapon that usually dispenses capsule toys has been adapted to | adspt~ (~cacxv2)
sell rice — an idea that began with a student of Tohoku University of N > N
Art and Design in Yamagata city who hopes more young people will Z) w: a T 3 ) D+ 7 varv 4) N T % Z) BE D
cook and eat rice.
“I want more people in my generation to experience the E$$: *E 6 _j;‘ W N ~ N VA
deliciousness of Yamagata rice through gacha-gacha,” said the creator = I = N al'm-up Dk 7 vas Til:l D
of the “Yama no Okome Gacha” project, Yuika Kato, 21, a junior in

the university’s graphic design department E1=N=R % —jzag % %) *ﬁ E jj % 13‘] E=
2 H K f b E Q 3
0 The machine randomly discharges a pack of one of the three | discharge ~ i~su7) C B8 u Hl 2: 7.77 ‘t’.- VC AL

brands of rice harvested in Yamagata Prefecture: Haenuki, Tsuyahime

or Koshihikari. Each pack contains 300 grams of rice. i % H == *iA\ i hva ; 5 & *E;E b ~
Last year, Kato worked on a class assignment of “how to promote | vosken~ (~ca /E# = A =~ T 11—\[‘ D A LA t‘
S~ == N ~
DPEERTDNEES L5 CLBF Tl KL
Autumn is the harvest season of rice, and Kato launched a | et~ t~cahres - -
project with “how to make more young people eat rice grown in the N, %ﬁ% & ﬁfjﬁ I &i EE (Notes) % 'fTJ‘ H TWn

prefecture” as a theme. She listed possible reasons why young people
2 do not buy rice, based on the lifestyle environment of people in her N \ N >
generation. One of the problems is how people buy rice. Rice available | avitable 1571 i ; 793‘ 9‘7 ZP % ﬁ Vxﬁfﬁz’)){ I }T % fC b N ; <
at supermarkets usually sells per kilogram.
“Many young people don't have a car, and carrying it can be a N % 208 5 - Vi & < 5 S ”‘ Dwﬂﬁé
burden,” Kato said. The other problem is the portion. It is too much | portion 58 ~An: {:‘E Z 0N g D T N b =2

25 to eat, and some of her friends could not finish it and ended up letting | end G
infest 1(859 7).

it get infested by weevils. Taking the portion problem into account, | wse 17755} ; #E*E b 'Cb) 5 5;'6&%3‘6 & [V 5 5;':401» %\ﬁ % L

she also considered a method for casually purchasing rice with a “just-

Yamagata Prefecture’s charms in autumn.” While brainstorming, she

hit on the fact that “people around me rarely cook and eat rice. Some

of them even don’t have a rice cooker,” she recalled.

for-fun attitude.” And gacha-gacha, she thought, was the way.

(The Japan News ~tetew) ‘t < 7’5 é V)O




[- Comprehension ]

Choose two statements that are true about the passage.

1. The idea of rice vending machines came from a 2nd-year university student.

2. The vending machine sells only rice grown in Yamagata.

3. Ms. Kato noticed that there were many students who cooked rice.

4. The problem was that the quantity of rice sold at supermarkets is too much and
t00 heavy for students.

5. The reasons why young people do not buy rice were not made clear.

[- Further Activity ]
HXFEBEIC. UT (FF v+ HF v ARBMORENRE) © () ALY TREZBL L

< )
©JEELTi/ PIXTA

How to geta Gacha

1. Check the price mentioned on the machine.

2. (p ) the coins into the slot.

3.(T ) the tab in the direction of the arrow.
4. (G ) your capsule.
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The younger dentists insisted on the unprecedented way of using a zombie
and a fairy character to promote oral hygiene, arguing that the dental association
would lose its value if it failed to draw the attention of youngsters. Although
questions had been raised on whether having the undead and the spooky sprite
represent the association was a good idea, the characters appear to be having an
effect.

(The Asahi Shimbun)

-.m oral hygiene [Of=%&4| spooky spite [FEXEE VKIS

According to the passage,

a
b
c
d

. the association would lose its reputation by using a zombie for promotion.
. the association has already failed to draw the attention of young people.
. using a zombie character is a good idea to promote dental health.

. the zombie character seems to have some kind of impact.

Chapter 14 e KS—&ET PR
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E Notes

Zombie, creepy tooth fairy scare Saga children to
brush their teeth

SAGA — A zombie frustratingly tries to pick food, perhaps a
piece of brain, from his teeth, while a creepy fairy hovers menacingly
behind an unsuspecting dentist. These monsters are the new symbols
in the Saga Prefectural Dental Association’s campaign to get residents
to brush their teeth.

Special make-up transforms a dentist into a zombie who stares
into the video camera and shows his horribly misaligned and rotting
teeth. The message is clear: people with irregular teeth should undergo
orthodontic treatment before tooth decay sets in.

The tooth fairy, called “Sabako,” does not actually give money in
exchange for baby teeth. Instead, she wears a white outfit and allows
her long black hair to hang over her face.

In one video, she comically brushes her teeth with a green
toothbrush and uses orange dental floss. She urges viewers to brush
their teeth immediately after eating to remove food debris and plaque.

In another video, the fairy dressed in white suddenly appears
behind a dentist being interviewed and screams her signature phrase:
“Ha” (teeth).“Sabako” is played by Ayumi Sonoda, a member of local
idol group Pinky Sky. Although her hair covers her face, her shiny
white grin can be seen.

Naoki Miyazoe, director of Saga Ad Center, said the horror-
themed videos have proved immensely popular online. “I think our
promotional video clips leave a powerful lasting impression on the
viewer's mind,” he said.

“We want people to understand that they can live a long healthy
life if they learn to take care of their teeth by watching the videos,”

said Takaharu Terao, chairman of the association.
(The Asahi Shimbun —#ikts)
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= Comprehension

Choose two statements that are true about the passage.

. In a video, the undead and a fairy are eating a piece of brain.
. A dentist has become very popular in the zombie video.
. One of the causes of tooth decay is misaligned teeth.

. “Sabako” makes an appearance silently in the videos.

a b~ ON =

. According to Miyazoe, people like to watch the horror-themed videos online.

= Further Activity

ROXE (RRDEFEZ5I1:ODHZIXR) ZHmAT. [THT22hA42D1] 2EF
TRELLEL &I,

The association used puns such as “Sabako” to appeal to a wider audience.
Similarly, the kanji character “kai” that means “horror” replaced another kanji
character with the same pronunciation but meaning “association,” as in “Saga

ken Shikaishi kai” (Saga Prefecture Dental Association), in the videos.
(The Asahi Shimbun —#c)
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