Preface

Japan, New Zealand, and Taiwan are the countries that I have lived in thus far in
my life, and they are all intriguingly different economies and societies. This is why I

have always been interested in these areas of study.

When I came to Japan to study back in the late 1980s, there were relatively few
foreigners in the country. In recent years though, Japan has stepped up the pace toward
globalization. The inflow and outflow of people and business activities have increased
dramatically; therefore, we need to understand the Japanese economy and society in
these contexts. We also need to grasp various economic issues which Japan is facing

currently.

This textbook is basically an updated edition of An Insight into the Japanese Economy
with more focus on technical terms. Like the aforementioned edition, it is written in
simple English, and the contents are designed to be comprehensible for students without
a background in economics. The textbook is intended to provide students with a basic
knowledge about the Japanese economy and society while improving their English

proficiency at the same time.

Mark Chang
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Vocabulary m

Fill in the parentheses with the letter (A~J) of the matching definition.

1. insufficient ( ) 6. destination ( )
2. accommodation  ( ) 7. attain ( )
3. friction ( ) 8. utilization ( )
4. potential ( ) 9. dispute ( )
5. atmosphere ( ) 10. municipality ~ ( )
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From the standpoint of Japan, inbound tourists are foreign

visitors traveling to Japan. Inbound tourism is one of the fastest
growing industries in Japan. With a record high 31.9 million tourists
visiting Japan in 2019, the nation seemed set to achieve its stated goal
of attaining 40 million visitors a year by 2020. However, because of
the global outbreak of COVID-19, this momentum was disrupted.

Factors which have contributed to the industry’s rapid growth in
recent years include a relative drop in travel expenses for foreigners
resulting from weaker yen, easing of Japan’s visa conditions on
various countries, expanding operation of low-cost carriers,
and an increase in the number of people—particularly in newly
industrialized countries—who can afford to travel abroad.

A pressing issue which has come to light as a result of the growth
of inbound tourism is the insufficient supply of accommodations
for foreign guests. The shortage of lodgings is especially serious in
metropolitan areas. Utilization of private houses and apartments,
known as minpaku, for accommodation will help fulfill the needs
of tourists. However, as the number of tourists staying in such
facilities increases, friction with the local community has risen
correspondingly. Because the mnpaku lodgings are usually located in
residential areas, issues such as excessive noise and improper garbage
disposal by tourists can lead to unwanted disputes.

Inbound tourism has great potential to grow into a major
industry of Japan. For some municipalities, it could even become
a catalyst for the revival of their local economy. If not managed
properly, however, excessive inflow of tourists can ruin the charm
and atmosphere of the tourist destination, and ultimately turn the

tourists away.
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A.. Match the word with its synonym.

1. contribute

a. contrive b. help c. contradict d. prevent
2. facility
a. establishment  b. agility c. motel d. facilitate

3. correspondingly

a. contrary b. sharply c. matching d. accordingly
4. revival
a. rejuvenate b. survival c. revitalization d. destruction

5. ultimately

a. absolutely b. consequent  c. eventually d. immediately

B. Read the following statements about the text and circle T (true) or F (false).

1. 31.9 million tourists traveled abroad in 2019. (T/F)

2. One of the reasons for the growth of inbound tourism in recent years

is the relative drop in the value of the yen. (T/F)

3. There is an excessive supply of accommodations for tourists in city
areas. (T/F)

4. The minpaku lodgings are welcomed by all local residents. (T/F)

5. The growth of inbound tourism will inevitably ruin the charm and

atmosphere of the tourist destinations. (T/F)



C. Listen to the dialogue and fill in the missing words. @

A: Wow, there are |

Kyoto these days.

B: I know, but some local residents are not happy ,

A: Why is that? I thought that the tourists would be welcomed by the local people
because they spend money and help to ,

B: Well, it seems that the city is under threat from the sheer number of tourists

visiting there, and , and

noise pollution are starting to disrupt the Kyoto citizens’ daily lives.

D. Below is the summary of the text. Rearrange the words inside the parentheses m
in the correct order. lo4]

Inbound tourism has grown rapidly in Japan. Various ;. ( costs / as / factors / such
/ resulting / cheaper / travel ) from the depreciation of yen have contributed to
this upturn. The surge in the , ( given / tourists / inflow / of / rise / has / to )
the problem of lodging shortage, and the number of mnpaku has mushroomed as
a result. Although inbound tourism has considerable future possibilities, 3 ( spoil /

tourist / mismanagement / attractions / can / the ).

Can you suggest some effective ways for municipalities to promote inbound tourism?
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