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UNIT 1
&P
Restaurant
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Vocabulary Check!
Choose an appropriate translation for the following words. ) 01
1. alternative () 2. personally () 3. resume ()
4. dough ( ) 5. diner( ) 6. authentic( )
7. aftermath () 8. booklet ( ) 9. marinated ()
10. organic ( ) 11. pandemic () 12. cuisine ()
13. confidential () 14. vegan( ) 15. complimentary ()
a. BE&EFICLIZ b, RK c. WMED d. WRACKFETL TLSRERIE
e. ERIOD f. B2 g ABD h. =AY
i. 7 j. BRAY3 k. 4t . BIE®
m. D n. BARIC o. BE®

4 » Listening Section
Photographs

Strategy for Part 1 [EEESMEORES]
A1 ADBE

AR 1 ARITESDTUVBEE, &1 ADAMICTA—HREHUTTLDIHEIE. BIRED
FEE(FIARTRUEE (He, She, The man, A woman&&) THBIZENZUWTT, BEEDOAIN 1
ADBA. BIREODEEBENRIANTRUCMNE SH. BBLTHZL £,
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1. W) 02
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Question-Response

Strategy for Part 2 [IGERBENREZ]

SRR CIRE S 5ERIZ @ Where, Who, When
Part 2 MEEBDFZLULEF S5 W 1 HDREBGR CIREDREX TI, FF. XD What / When /
Where / Who / Why / How ZEEED. ZNEENEVXSICEBRBLTHETIL &£ S,

3. Mark your answer on your answer sheet. ® © ) o3
4. Mark your answer on your answer sheet. ® ©
5. Mark your answer on your answer sheet. ® ©
6. Mark your answer on your answer sheet. ® ©

#




Conversations

Strategy for Part 3 [S:EmREDEEZA]

Part 3 CRHE/LHEN L RAKHH O

Part 3 TIFBR 2 AF2(F 3 ADZEEICHV TEAE 3BEEE. ENEN 4 DOFERKREHA T
BELIT, RECERRESEXDEEFNRNSAEL. DID Part 3DT LI T3 VAR TY
SR, ERBBOBIDOHBRERBICHEATHEEEIL LS, TLTBEHE. X ENENDIIBEESA
CERUTERERUIL & S

Questions 7-9 W) 04

7. When is the event?
(A) Monday morning
(B) Monday evening
(C) Friday morning
(D) Friday evening

8. What does the woman need to accomplish?
(A) Some documents
(B) A documentary
(C) An incident report
(D) Some procurement files

9. What will the woman do next?
(A) Skip work
(B) Finish her food
(C) Fulfill her task
(D) Invite a colleague




(UNIipIRestaurant

Strategy for Part 4 [=iPAZRIEENDAEE ]

Listening Section M4 DM/S— kM >5. Part 4 EEHFETBANEBNZNELSTY, BED
#HBENE<. BEXERMEMICHZNT. MEMDHBARHCELCBINDTL &S, ULHL. SEAX
DTF—VEESNTUEINT. BBICEHL TR EEDABADNADET,

Questions 10-12 W) o5

10. What is the event being talked about?
(A) Afood exhibit
(B) A market sale
(C) A shop’s opening
(D) A grand closing sale

11. Who does the speaker consider upon making the restaurant’s concept?
(A) Non-meat eaters
(B) Meat-eaters
(C) People on diet
(D) Vegetable farmers

12. What does the restaurant offer to today’s diners?
(A) Afree dish
(B) A special seat
(C) Adiscount
(D) A coupon




(L] Reading Section

Incomplete Sentences
Strategy for Part 5 [E3/\2sHREEDRES]

RXNEHEETE. BB 1 T T EO<HMITSICENETEERTT . INTOMREICITH
(CEEZEEPIDNTIEILEL, KRAZEIKASRBEZSTHLUVEBZERBH T L £ 5, MEZBESIA
DHBRENCHFBIRRERERL T UTD 4 DOBRZHHILIL &£ S,
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GhAzA R R RE 5~15# UNIT 1
SRR 10 ~ 207 UNIT 2 - UNIT 3
#:a (Bl ) R9RE 15~30% UNIT 4 - UNIT 7
SERIRE 15 ~ 30 7 UNIT 8 - UNIT 14
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IZHER
Subject (E5E) MXOBFEICEDRFALCIRFAERU L SLBETE T 558
Verb (&3 OB FHEICRIIRENRSMIAPFRERT #E

({5 : go, swim, sleep 7 &)
Ofthghza FEIMICHEE RIEITITACIEFRELRIT A
(f5) : make, love, put 7£&)
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{58 The new tablet model sold ------- because it outperformed its competitors in terms of
battery durability.
(A) success (B) successfully (C) succeed (D) successful
MBS ZERRORAIICENE sold & BTesh. CNBUEEZRIFAD FTE AL (C) succeed Z AN B & EFEIMN
BERIBCEICEDFT T, (A) success [FBFEFDT. BHENE sold DESICEL CEMTEITEA,
(D) successful (ITEART. EiFAPXEEBEICEEHA. LMD T, i sold Z{ERFTE 3815 (B)
successfully MIERE T,
K Ei5izA (because) (FFC/E SV () EBUVTL XL EFROEIZEEX S SR CIIEETIEHD
FtA. TTFE. EARZSTIXCLMICEELIL &5,
Z2ER Nyu7)-—HERECSVTHIttEEZ FO>7eDT. FHBRSTL v ~FLL<FTENT,

13. Customer reviews revealed that the online reservation system was unnecessarily

(A) complicates
(B) complicatedly
(C) complicated
(D) complication

14. One of Ms. Baxter’s primary duties is to offer regular customers a ------- copy of
her restaurant’s recipes to commemorate the 10th anniversary of opening.

(A) complimentary
(B) compliments
(C) compliment
(D) complimentarily

15. Simon Park’s dishes ------- combine traditional ingredients with modern
techniques.
(A) skill (B) skilled (C) skillfully (D) skillful

16. Since seasonal specials are renewed every three months, Mr. Greg has to

design flyers for ------- to potential customers.
(A) distribution (B) distribute (C) distributive (D) distributor
17. Oliver’s Retail is a ----—--- retail store to provide fresh and nutritious produce.

(A) rely (B) reliance (C) reliably (D) reliable



18.

19.

20.

21.

The aftermaths of the pandemic ------- longer than the restaurant owner
expected.

(A) lasts (B) lasted (C) lastly (D) lasting

The number of customers has ------- grown since the new campaign began last
month.

(A) steadily (B) steadiest (C) steady (D) steadiness

The owner is expecting more nutritious fruits as a result of ------- weather
conditions.

(A) favors (B) favorable (C) favor (D) favorably

The restaurant sold unused cookwares with ------- safety booklets attached to
them.

(A) comprehensive
(B) comprehends
(C) comprehension
(D) comprehensively
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Text Completion
Strategy for Part 6 [EXNEHEENEZS]

Part 6 (FRXDZEMICADERZ RSB CTI, HMEHIBIAVKLDICBONMETI M, Part 5
[GAEVWEERZIEDONEVNTL LS, ULNAULEXEVWSKIEZEEN URRRBERET. EFAOXEHRD
I TCRENEGETELEVNCEEHDET,

Question 22-25 refer to the following announcement.

Thanksgiving Holiday Announcement
Dear Valued Customers,

We would like to inform you that Rich Table restaurant will be closed from
November 20th until the 24th (Monday to Friday) for this year's Thanksgiving
holiday. We highly 55" everyone to place their takeaway orders on or before
the 17th and they will be scheduled for on the 18th and 19th (Saturday and
Sunday). ETR

We hope for your 55 and we wish you a happy and relaxing Thanksgiving with
your loved ones!

22. (A) inspire (B) refer (C) encourage (D) initiate
23. (A) delivery (B) deliver (C) deliverable (D) deliverance
24. (A) This is our company’s policy.

(B) It will be busy on Thanksgiving week.

(C) This will be on a first-come, first-served basis.

(D) We will resume operations on those days.

25. (A) concern (B) refreshment (C) patronage (D) understanding



Single Passages / Multiple Passages
Strategy for Part 7 [H#ZRSEO®EA]

TOEIC O Part 7 (& MERfiERRE) T, /AW E—IMEt15@. 54 NSO TVET, Part 72
AT 55 PLUUEDRMEBER 3L S(C. FFEF/EDCREMITHRELEIL LD,
Questions 26-30 refer to the following advertisement.

De Luca’s Pizzeria
Get a taste of Italy in New York!

We have been serving authentic Italian pizza since Antonio De Luca opened

the original restaurant in a modest shop in Greenport. Thirty years later, his
children and grandchildren continue to craft delectable pizza using traditional
Italian techniques of kneading dough and De Luca’s secret sauce.

We offer dine-in, carryout, and delivery service within miles of our locations.

All Neapolitan pizzas are created made-to-order, to guarantee freshness,
and include your choice of three Italian toppings. Every pizza is served with a
large beverage and two pieces of Focaccia bread.

A selection of salads and pastas are available as side dishes.

All vegetable toppings are local, certified organic, and farm-to-table.

We have De Luca Branches in the following locations:

Brooklyn
Manhattan
Queens
Greenport

Call us at +1-718-8975-899 and get a 5% discount on your first order.
We are open from 9:00 A.M. to 6:00 P.M on Wednesdays and Thursdays, and
9:00 A.M. to 7:00 P.M on Fridays to Sundays.




26.

27.

28.

29.

30.

What does De Luca’s Pizzeria claim about their food?
(A) They serve genuine ltalian cuisine.

(B) They cater to American taste.

(C) Their food is unpredictable.

(D) They import pizza from ltaly.

What is true about De Luca’s Greenport shop?
(A) It has recently expanded.

(B) Itis under new management.

(C) It does not offer delivery.

(D) It was the first location to open.

What is indicated about De Luca’s pizzas?
(A) They are reasonably priced.

(B) They are imported from ltaly.

(C) Their sauce is confidential.

(D) Their vegetable toppings come from De Luca-owned farms.

What is NOT included with a Neapolitan pizza?
(A) Flat Bread

(B) Pasta

(C) Toppings

(D) Drinks

How many days does the pizzeria operate?
(A) 4 days
(B) 5 days
(C) 6 days
(D) 7 days
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